
C r o s s  M e d i a  S o l u t i o n s



We Manage.We listen. We commit.

What is a cross media campaign?
A Cross Media Campaign combines direct mail, email and online communications on a one-to-one basis 

and provides multiple opportunities to “touch” every recipient.

What can a cross media campaign provide for your organization?
77 Increased ROI (return on investment) and ability to quantify the success of a campaign.

77 2 to 5 times greater response rates than traditional direct mail.

77 More opportunities to interact with audience on a one-to-one basis.

77 The ability to view customer response and create your database in real time.

77 It encourages submission of email addresses and also allows for fine-tuning of your email lists.

77 It can link to www.balmargreen.com for online registration, purchasing, fundraising or 
sponsorship activities.

Three stages of a cross media campaign 
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3  React

2  Interact

1  Attract Mailer and email features personalized URL  
such as YourName.balmargreen.com. Or 
general URL’s such as balmargreen.com. 
Variable data (content customized for each 
recipient) and versioning (images/colors specific 
to each group) contribute to effective one-to-one 
marketing.

Respond quickly via PDA, phone or email to 
microsite activity. Database results are critical 
tools to assess and refine strategy.

Recipient is encouraged to visit personalized 
Microsite where you can capture email, conduct 
surveys, enroll registrants, etc. You can also link 
to existing websites. Thank You Page can trigger 
email follow-up.
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We Manage. We care.

Specific elements of a cross media campaign 

1  Attract 

77 Increase the number of “touches” to your prospect by combining direct mail, and email in your campaign.

77 Increase response rate by introducing variable data, versioning and personalized URLS (PURLS) or general 
URLS (GURLS).

	 corporate postcard	 automotive postcard	 banking email
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Welcome, John Dealer!
Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit. Nam cursus. Morbi ut mi. 
Nullam enim leo, condimentum, laoreet 
mattis, massa diam. Sed eleifend.mattis, massa diam. Sed eleifend.

www.JohnDealer.NADA20GroupInvite.org

GET

WICKEDSMART

Survey
Lorem ipsum dolor sit amet, consectetuer.

Adipiscing elit. Nam cursus. Morbi ut mi. 

Nullam enim leo, condimentum, laoreet.

Mattis, massa diam. Sed eleifend.

Lorem ipsum dolor sit amet, consectetuer.

Adipiscing elit. Nam cursus. Morbi ut mi.

❍

❍

❍

❍

❍

❍

Mattis, massa diam. Sed eleifend.

Lorem ipsum dolor sit amet, consectetuer.

Adipiscing elit. Nam cursus. Morbi ut mi.

❍ Adipiscing elit. Nam cursus. Morbi ut mi.
Adipiscing elit. Nam cursus. Morbi ut mi.

❍

❍

www.JohnDealer.NADA20GroupInvite.org/survey
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SMART

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. 
Nam cursus. Morbi ut mi. Nullam enim leo, egestas id, 

condimentum, laoreet mattis, massa diam. Sed eleifend 
nonummy. Praesent ante, elementum et, bibendum.

Duis tincidunt lectus viverra vestibulum.

Suspendisse vulputate aliquam dui.

Nulla elementum dui ut augue. 
Aliquam vehicula mauris.

Maecenas placerat, nisl 
consequat rhoncus sem 
eleifend arcu lacus.

»
»
»

»Maecenas placerat, nisl 
consequat rhoncus sem 
eleifend arcu lacus.eleifend arcu lacus.

www.name/smart

Malvin,

Lori,

MalvinMilburn.balmargreenguide.com

LoriMignano.balmargreenguide.com

Malvin Milburn

(c) Management Inc

11600 Nebel St Ste 201

Rockville, MD 20852-2538

Lori Mignano

8webcom

12598 Cricket Ln

Woodbridge, VA 22192-5237

Rocord ID: 00001

Rocord ID: 00002

MalvinMilburn.balmargreenguide.com

LoriMignano.balmargreenguide.com

2  Interact

77 Integrated personalized microsite created specifically for the mail or email recipient.

77 Increase your knowledge of the prospect through surveys on personalized landing pages.

77 And, finally, personalized email follow-up or lead offer.

	 corporate 	 automotive	 banking
	 micro-website	 micro-website	 micro-website
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3  React

77 Instantaneous lead notification sends responses to 
your sales team or project managers.

77 Online “dashboard” displays real-time campaign 
performance and lead distribution and be easily 
downloaded into a CRM.

DASHBOARD 
FEATURES



VIRGINIA DIVISION

Corporate Headquarters

2818 Fallfax Drive

Falls Church, VA 22042

tel 703.289.9000

fax 703.876.9609

MARYLAND DIVISION

16780 Oakmont Avenue

Gaithersburg, MD 20877

tel 301.258.0700

fax 301.921.9397

www.balmar.com

Balmar is your partner in the planning and 

implementation of effective, integrated  

cross media strategies.

We are available to review your current objectives, 

provide design support through Balmar’s 

communication division, Ellipse Design, and help 

you develop an integrated strategy of success.


